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IIPEAMBYJIA

RECITALS

Hacrosmuii 1OKyMEHT SBISETCS NPEIJIOKCHHEM JeNIaTh
odepTsl Ha 3aKIIOYCHHE [OTOBOpA II0 IMPHOOPETEHHIO
[pomykmuu (kak 3TO oOmpeneneHo Hibke). JlaHHBIH
JIOKYMEHT HE SBJIIETCA KOHKYPCHOM IOKyMEHTauueil B
3HA4YCHUH, ONpeAesieHHOM B cTaThe 447 I'pakaaHCKOro
KoJieKca Poccuiickoit denepanyu. IIpouenypa,
IIPEeyCMOTPEHHAs! B HACTOAIIEM JOKYMEHTE, He sSBIAETCA
(hopMoii 3aKiTI0UYeHHs JOrOBOpa Ha TOprax.
IIpemocraBnenne Kkakux — JMOO JOKyMEHTOB BO
UCTIOTHEHUE TMPOLEAYPHl, ONHMCAaHHOW B HACTOSIIEM
JOKyMEHTe, He sBiigeTcs odeprod TpeTpux WLl Ha
3aKiroueHne forosopa ¢ Kommanmed u He cos3maer y
Kommaunu 00SI3aHHOCTH 1o 3aKIFOYCHUIO
COOTBETCTBYIOIIETO JIOTOBOPA.

IIpouenypa sBnsiercss aomosHeHueM kK Kommepueckoit
nosutuke Kommanum.

This document constitutes a proposal to make offers to
conclude a Product Purchase Agreement (as defined
below). This document does not constitute a tender
document within the meaning of Article 447 of the Civil
Code of the Russian Federation. The procedure set out
herein does not constitute a form of contract bidding.
The provision of any documents pursuant to the
procedure described herein does not constitute an offer
by any third party to enter into a contract with the
Company and does not create an obligation for the
Company to enter into the relevant contract.

The Procedure is an Appendix to the Company's
Commercial Policy.

PA3JAEJI I - OBIIIMUE IMOJIOKEHUA

SECTION 1 - GENERAL PROVISIONS

CTATbHA 1 — ONPEAEJEHMUSL.

ARTICLE 1 - DEFINITIONS

KiiloueBasi NmpoayKIUsi- — JIEKAPCTBEHHBIE Mpenaparsbl,
3aperuCTPUPOBAHHBIC TIOJI TOPTOBBIMH HAMMEHOBAHUSMU:
«Kcraunm» MHH JOuzanytamuj (Bce H03UpOBKHM) (Hanee
«KimoueBoit mpoaykr Kcrannny), «Kcocmaray» MHH
l'unreputunn® (Bce no3upoBkm) (mayee «KiroueBoit
mpoaykt Kcocmaray), umeromme nomro Oomee 60% B
mopTdene nmpoaykros Kommannu.

JAucTpudbroTopsl Kirouesoii NPOAYKUMH -
IOpUIMYecKre  Jmna, —npuodOperatomme — KirroueByro
mpoaykiuio y Kommanmnm B memsx ee JanbHEHIero
pacnpocTtpanenus Ha Tepputopun Poccuiickoit @enepauun
ONTOBBIMH  W/WJIW  MEJKOONTOBBIMA  TAPTUSAMH  H
MPOIIEANINE TMPOLEAYpy OTOOpa B COOTBETCTBHUU C
IIpouenypoit u Kommepueckoit nonutukoir Kommnanuu, u,
COOTBETCTBEHHO, TMOJy4uBINIUE cTaryc JluctpubbioTopa
KiroueBoit npogykuuu.

Kommepueckass mnoautuxka Kommanum — o3Hayaer
JIOKaNbHbIA akT KomnaHuu, ONUCHIBAIOIIMNA MOPSAOK
B3aUMOJIEHCTBUS c JuctpubbroTopamu,
OCYIICCTBILTIONIMMH ~ 3aKyIDKH  JIIOOOW  TPOAYKITUH
KoMnanuum wnu mnoaaBIIMMU 3afBKy Ha 3aKIIOUYEHHE
JIOTOBOpa TOCTAaBKM, & TaKXe KOMMEPUYECKHUE YCJIOBUSA
Komnanumu.

Mpouenypa - os3Hagaer HacTosmiee [IpwioxkeHne K
Kommepueckoit monutuke Kommanuum, conepikaiiee
oncanue mporecca BbeIOopa JluctpuObroTOpa(-0B) IS
peammzauun  KiroueBoW MNPOAYKIUMHM Ha TEPPUTOPUHU
Poccuiickoit denepanuu.

Key Products — medicines for human usage registered
under trade name “Xtandi” INN “Enzalutamide” (all
dosages) hereinafter “Key Product Xtandi”, “Xospataa”
INN Gilteritinib all dosage, hereinafter “Key Product
Xospataa” having total more than 60% volume in
Company’ assortment.

Key Product Distributors — legal entities which
purchase Key Products from the Company for the
purpose of further distribution in the Russian Federation
in wholesale and/or small wholesale lots and which have
passed the selection procedure in accordance with the
Procedure and the Company's Commercial Policy and,
accordingly, have been granted the status of a Key
Product Distributor.

Company's Commercial Policy —the Company's local
act describing the procedure for dealing with Distributors
purchasing any Company product or applying for a
supply contract, and the Company's commercial terms
and conditions.

Procedure — this Appendix to the Company's
Commercial Policy which describes the process for
selecting Distributor(s) to sell the Key Products in the
Russian Federation.




3aKoH 0 3aIHMTe KOHKypeHIHH - DesiepanbHblii 3aKOH OT
26.07.2006 Ne 135-®3 «O 3ammre KOHKYpPEHLHN», B
pelakuuy, JCHCTBYIOIIEW HAa  MOMEHT  IPUHATHUSA
IIpouenypsi.

BropuunbIii KaHaJl cObITa (BTOpHYHBII
AUCTPUOBIOTOP) — O3HAYACT XO3SHCTBYIOUIUX CYOBEKTOB,
koTopbeiM Jluctpubprotop (-p1) KirroueBodt mpomyKIuu
mocTaBsIoT  KimroueByro  MpOAyKIMIO — TMOcCie  ee
npuobperennss y Kommanmm i mociemyromei
peanu3aiy TAKUMH X03SHCTBYIOINME CyObEKTaMu.
OTyeTHbIli NEpMOA — B KaueCTBE IEPBOrO OTYETHOIO
neprona Uit paboTel HOBOW Moaenn KoMmaHus npusHaeT
nepuof ¢ «01» uronsa 2022 r. no 31 mapra 2023 r., ganee —
nepuon ¢ 01 ampens kaneHmapHoro roga mo 31 mapra
CIIEYIOIIETO KaJCHAAPHOro roja («puHaHCOBBIN romy).

Competition Protection Law — Federal Law No. 135-
FZ dated 26.07.2006 "On Protection of Competition", as
amended at the time of approval of the Procedure.

Secondary  Distribution  Channel  (Secondary
Distributor) —business entities to which the Key Product
Distributor(s) supply the Key Products after its purchase
from the Company for subsequent sale by such business
entities.

Reporting Period - as the first reporting period for the
new model, the Company recognizes the period from
July 01, 2022 to March 31, 2023, then the period from
April 01 of a calendar year to March 31 of the next
calendar year ("Financial Year").

CTATbHA 2 — IEJIN U OBJIACTS IPUMEHEHMUSA.

ARTICLE 2 - OBJECTIVES AND SCOPE

IIponienypa sBiseTCs JOKYMEHTOM, PETYJIHPYIOLINM
MIPUHIUIBI AeATenbHOCTH KoMmaHuu ¢ 1enpio co3gaHus
MaKCHMaJIbHO TOHSTHBIX, 00OOCHOBaHHBIX W HPO3payHBIX
o0mux ycnoBuil peanusauuu KirodeBoil mpoaykuuum u
HENIOMyIIEHUs] TUCKpPUMHUHALMU Ha pelHKe Kirouesoi
npoaykuun. [Ipouenypa coctaBiseT HEOTEMIIEMYIO YaCTh
Kommepueckoit nonutuku Komnanuu.

3anaun BBeAeHuUs [Ipouenypsl, caeayromue:

e 3aKpeIUICHHWE  OCHOBHBIX  TpeOOBaHMH K
aucTpuObtonun  KimoueBold  mpoaykiuu — Ha
teppuropuu Poccuiickoii @enepanuu; u

e  (opmanuzanus HeIMCKPUMUHAIIMOHHOTO
noaxona Komnanuu k or6opy AuctpubpioTopos
KitoueBoii mpoykiuu.

The Procedure is a document governing the principles of
the Company's activities in order to create the clearest,
most reasonable and transparent overall conditions for
the sale of Key Products and to avoid discrimination in
the Key product market. The Procedure is an integral part
of the Company's Commercial Policy.

The objectives for the introduction of the Procedure are
as follows:

e consolidation of the basic requirements for the
distribution of the Key Products in the Russian
Federation; and

o formalization of the Company's non-
discriminatory approach to the selection of Key
Product Distributors.

CTATbHA 3 - NOPAJOK ITPUHATHUSA N
MU3MEHEHUSA TPOLENYPBI OTBOPA.

ARTICLE 3 - PROCEDURE OF THE
SELECTION PROCESS ACCEPTANCE AND
CHANGES

IIpounemypa  sBAsieTcss ~ BHYTPEHHUM  JOKYMEHTOM
Komnanum, neiicTBue KOTOPOro pacnpoCTpaHseTcs Ha
paborHukoB ~ Kommanum, mpsMO WIM  KOCBEHHO
BOBJICUEHHBIX BO BCTYIUICHHE/TIPOJJIEHHE JIOTOBOPHBIX
oTHomeHNA ¢ JuctpubptoTopom (-amm) Kirtodeoii
MIPOAYKITUH.

B cinyuae nporuBopeums nosoxeHud IIpouenypsl
MOJIOKEHUAM  WHBIX  JIOKYyMEHTOB,  HCIIOJIb3YEMBIX
Komnanueii, nonoxenus Ipouenypsl UMEIOT IPUOPUTET B
YacTH ONHCAHMSA KOHKPETHBIX KPHTEPHEB, MUCIIOIb3YEMBIX
st otbopa JAuctpudsioTopa (-oB) KimtodueBoit nmpoxykun,
U Tpolielypsl poBeieHust oToopa. B npyrux nokymeHrax
TpeOoBaHus, TmpeabsBIsieMble K JlucTpuObroTOpam
KiroueBoit npoayKiuu, MOryT OBITh C(OPMYJIHPOBAHbEI B
Goisiee 00mIEM BHUIE W/MIM MOTYT OTPaXaTb OCOOEHHOCTH
JIOroBOpa MOCTaBKM B dacTH KiroueBoll npomykiuu
(BKmIOuas 3aBepeHHsI W TApaHTHUH), YTO MOXKET OBITh
OTIPaBAaHO IETSIMH CO3JaHMSA TAaKUX HHBIX JOKYMEHTOB.
OnHako, Kak yKa3aHO BBIIIE, caMa Ipoueaypa ordopa
Huctpubsrotopa  KioueBol  mpoAyKuuu — JOJDKHA
MPOBOIUTECA B COOTBETCTBHH  C  KPHUTEPHSIMH,
n310XKeHHbIMH B IIponenype.

The Procedure is an internal document of the Company
which shall be applicable to employees of the Company
who are directly or indirectly involved in entering
into/renewing a contractual relationship with the Key
Product Distributor(s).

In case the provisions of the Procedure conflict with the
provisions of other documents used by the Company, the
provisions of the Procedure shall prevail in terms of
describing the specific criteria used to select the Key
Product Distributor(s) and the selection procedure. Other
documents may set out the requirements for Key Product
Distributors in more general terms and/or may reflect the
specifics of the supply contract in relation to the Key
Products (including representations and warranties) as
may be justified by the purpose of drafting such other
documents. However, as stated above, the Key Product
Distributor selection procedure itself shall be conducted
in accordance with the criteria set out in the Procedure.




PA3JEJ II - 9 KOHOMHUYECKOE
OBOCHOBAHUE BBIBPAHHOM MOJIEJIN
JIACTPUBBIOIMHA KJIFOYEBOM NNPOAYKIIUU

SECTION Il - ECONOMIC JUSTIFICATION OF
THE CHOSEN KEY PRODUCTS DISTRIBUTION
MODEL

CTAThA 4 - ONMCAHUE CIELIUOUKU
KJKYEBOM NPOAYKIIMN.

ARTICLE 4 - KEY PRODUCTS DESCRIPTION

KiroueBass mpoxmykuusi TpeacTaBiseT Cco0oi  rpymmy
OHKOJOTMYECKMX  IpermapaToB JUIsl JICYEHUS  paka
npeacrarensHoi  okenmessl  (Kerammu), a  Takke
MOHOTEpAaNny PENUANBUPYIOMIETO HWIN pedpaKTepHOTO
octporo muenoiueiikoza (OMJI) y B3pOCIBIX MAIlUEHTOB C
myrtareit B rede FLT3 (KcocmaTa). Kommanus peannzyer
KiroueByto nmpoAykiuio B aJpec ONTOBBIX MOKyHAaTeseH,
KOTOpBIE OCYIIECTBIIOT €€ MOCIIEAYIOLIYIO TIEPEIPOIaKYy.
KiroueBast nmpoxyknus, B IEPBYIO OYEPEb, PEATTM3YETCS B
azpec  MEOULMHCKUX  OpraHu3aldi W JIe4eOHBIX
YUpEKACHUH, B TOM 4HClie, TIOCPEICTBOM KOHKYPEHTHBIX
CHOCO0O0B ONpe/ieNeH s TOCTABIIUKOB, MPEIYCMOTPEHHBIX
denepanbpHbIM 3ak0HOM «O KOHTPAKTHOM cucTeMe B cepe
3aKyllOK TOBapoB, paboT, ycayr s oOecreueHus
rOCYJTapCTBEHHBIX M MyHULIUIIAIBHBIX HYXKI».

B memsx obecnedeHust rapaHTHPOBAHHOW JOCTYITHOCTH
Kirouesoit MIPOYKIIUH pu OCYIIECTBICHUN
TOCYAAapCTBEHHBIX 3aKyIIOK C Y4YETOM O00s3aTeNbCTB
Kommnannu nepen 3aBogamu- mpoussoautensimMu KirtoueBoi
NPOXYKIMH, CBA3aHHBIX, C OJHOH CTOPOHBI, ¢C
HEOOXOAMMOCTBIO ~ o0ecredeHus WX  3arpyKeHHOCTH
IIOCPE/ICTBOM BBINOJIHEHHST TpeOOBaHUN K NPOU3BOACTBY
MUHUMAaJbHOU MapTUu Kirouenoit MIPOAYKIINH,
MIPOM3BOIUMON Ha 3aBOAE, M, C IPYrol CTOPOHBI, C
TpeOOBaHNWEM HE MPEBHIMIATh COOTBETCTBYIOIINE OOBEMBI
BO n30ekaHWE JIOTIOJHUTEIHHON HAarpy3KW Ha 3aBOJBI B
yimepd APYrMM TeppUTOpHANIbHBIM pBIHKAaM, a Takke,
n3berarb JOTIOJIHUTENBHBIX ~ PacXomoB 3aBOJIOB-
MIPOM3BOIUTENEH MO YBEINIECHHUIO KOJIMYECTBA IIepcoHaa 1
MOIIHOCTeH Uil JIOMOJIHUTEIBHOTO  IMPOM3BOJICTBA,
Kommannst mosaraer 3KOHOMHYECKH pa3yMHBIM W
00OCHOBaHHBIM  IIPHUBJIEYCHHWE OTPAaHMYEHHOTO Kpyra
JuctpubbtoTopoB  aisi  obecriedeHuss HEOOXOAMMBIX
00pemMoB 3akynku KirodeBoit mpoayknun Bo n30exaHue
PHCKOB JIe()eKTypBl ¥ HE UCIIOJIHEHHS 0053aTEIbCTB Mepes
rOCYAapCTBEHHBIMHU/MYHHUIIMNIATLHBIMHY 3aKa34HKaMH.
Jauapii  monmxon — oOycloBlieH  HEOOXOJMMOCTBIO
CYLIECTBEHHBIX (DMHAHCOBBIX BIIOXKEHHH CO CTOPOHBI
JuctpuOstoTopo KitroueBoi npoiyKIuy npyu peann3ain
KiroueBo#t npoayKIuy, MOCKOIBbKY TpeOyeT BBITIOJIHEHHS
rapaHTHpPOBaHHOTO O0BeMa 3aKynmku. B To ke Bpewms,
Kommanus nosryunr crabuiibHbIi 00beM cObiTa KittoueBoit
OPOAYKIUM,  COOTBETCTBYIOUIMM  TOMYy,  KOTOPBIH
3aIUTAHUPOBAH ISl pealu3allud Ha  TEPPUTOPHH
Poccuiickoit ®enepanun B OTYETHBIH TEpHOA, YTO
mpuBeAET K CTaOMIBHOCTH HAa PBIHKE TOCYAAapCTBEHHBIX
3aKyIOK, SBJISIOMIEMCS TPUOPUTETHBIM ains Kirroueoid
MIPOAYKITHH.

The Key Products are a group of oncology drugs for the
treatment of prostate cancer (Xtandi) and monotherapy
of relapsed or refractory acute myeloleukemia (AML) in
adult patients with a mutation in the FLT3 gene
(Xospataa). The Company sells Key Products to
wholesalers for subsequent resale. The Key Products are
primarily sold to medical organizations and healthcare
institutions, including through tender methods for
determining suppliers provided for by the Federal Law
"On the Contract System for Procurement of Goods,
Work and Services for State and Municipal Needs".

In order to ensure the guaranteed availability of Key
Products in government procurement, taking into
account the Company's obligations to Key Product
manufacturing plants relating to, on the one hand, the
need to ensure their workload by meeting the minimum
lot production requirements for Key Products
manufactured in the plant, and, on the other hand, with
the requirement not to exceed the relevant volumes to
avoid additional burden on factories to the detriment of
other territorial markets, and to avoid additional costs to
manufacturing plants to increase the number of
personnel and capacity for additional production, the
Company considers it economically prudent and
reasonable to engage a limited number of Distributors to
provide the necessary volume of Key Product
procurement in order to avoid risks of defectiveness and
default to state/municipal customers.

This approach is driven by the need for substantial
financial investment on the part of Key Product
Distributors when selling Key Products, since it requires
fulfillment of a guaranteed purchase volume. At the same
time, the Company expects to have a stable sales volume
of the Key Products in line with that expected to be sold
in the Russian Federation during the Reporting Period,
resulting in stability in the government procurement
market, which is a priority for the Key Products.

CTATHA 5 - OIMCAHUE BBIBGPAHHOM
MOJEJHN JUCTPUBBIOIINH.

ARTICLE 5 - DESCRIPTION OF THE CHOSEN
DISTRIBUTION MODEL

Beogs  IIpouemypy, Kommnanusa  pykoBoACTByeTCs
CNEIYIOUIMMH YKOHOMUYECKUMU LIEeTSIMU:

The Company is guided by the following economic
objectives by implementing the Procedure:




-obecrieunTh Hanu4yue KiroueBoi MpoIyKIMK, TOCTYITHOM
JUI pealn3aldd B paMKaxX roCyJapCTBEHHBIX 3aKyIOK B
OT4eTHOM MepHojie, KOTOPBIN MPOrHO3UPYETCS Ha OCHOBE
JAHHBIX O OIO/DKETE, BBINECIIEMOM Ha 3aKyNKy IaHHOW
TPYIIBI JCKAPCTBEHHBIX CPEIICTB,

- o0ecrneunTth cTaOWIbHBIA 00beM cOblTa KirroueBoi
TIPOAYKITUH;

I[pu stom Komnanms HUKakuM o0pa3oM HE CTPEMHUTCS
OTPaHMYHTH KOHKypeHIHI0 Mexny JluctpubOproTopamu
KiroueBoil mpoaykuuu, a Takke IOCTYN KaHIUAATOB K
[ponenype otbopa Ha pons ductpubbiotopa Kirouesoii
npoxykiun. Ilpomemypa mpemoCTaBIsSeT BCEM JIHMIAM,
00JaaroIUM  HEOOXOJMMBIM OIBITOM U PECypcaMu,

PpaBHbIC BO3MOXXHOCTHU o HalpaBJICHUIO CBOHUX
KOMMCPUYCCKUX npeunomeﬂnﬁ.
HI/IHa, NMPECAJIOKNUBIINEC Hauwy4dimue yCl10BUs nmo

kpurtepusiM, onucanubiM B Pasnene 111 [pouenypsi, 6epyt
Ha ce0s o0s3aTenbCTBAa MO BBIKYIy oObeMa Kiroueoif
MIPOAYKITUH, TPEAIOIaraéMoi K MOCTaBKE Ha TCPPUTOPHH
Poccuiickoit @epepauuu B ONpPEEIEHHBI BpEeMEHHOU
epuoz (OtuerHsrit epuon, yCTaHaBJIMBAEMBbII
Kommanwueit).

VYuuTeBasg meAM BBIOPaHHOW MOJAETH JHUCTPUOBIONNH,
HauOosee A(QekTHBHOE pacmpocTpaneHue KiroueBoit
MPOAYKIIUM MOXET OBITb JOCTUTHYTO TPH YCJIOBHUH
ompeneneHuss B kaudecTBe JluctpubriotopoB Kiroueoii
MPOXYKIUH JIUL, KOTOPbIE HAWITYYIIMM 00pa30M OTBEYAIOT
KputepusM, ykasanubiM B Pazgene III Ilpounenypsl, B
cly4ae, €CIM OrpaHHuYeHHBI Kpyr JluctpmOproTOopoB
KiroueBoit mponykumu OymeT crocoOeH B3sATh Ha ceds
00s13aTeNbCTBA MO0 3aKylKe HEOOXOOUMOTO 00BeMa
KiroueBoil npotykuuu.

- provide the Key Products available for public
procurement in the Reporting Period, which is expected
on the basis of the budget allocated to the procurement
of this group of medicines,

- ensure a stable volume of sales of Key Products;
However, the Company does not in any way seek to
restrict competition between Key Product Distributors or
the access of candidates to the Selection Process for Key
Product Distributor roles. The Procedure provides equal
opportunities for all persons with the necessary expertise
and resources to submit their commercial proposals.

Persons who propose the best terms according to the
criteria described in Section 11l of the Procedure shall
undertake to repurchase the volume of the Key Product
expected to be delivered in the Russian Federation
during a certain time period (the Reporting Period, as
determined by the Company).

Taking into account the objectives of the chosen
distribution model, the most effective Key Product
distribution can be achieved by identifying as Key
Product Distributors those persons who most
appropriately meet the criteria set out in Section I11 of the
Procedure, provided that a limited number of Key
Product Distributors are able to undertake to purchase
the necessary volume of Key Products.

CTATbBA 6 — OIUCAHUE OCHOBHbIX
OBSI3AHHOCTEM JUCTPUBBIOTOPOB

ARTICLE 6 — DESCRIPTION OF THE MAIN
RESPONSIBILITIES OF KEY PRODUCT

KJIIOYEBOM MPOJIYKIIUM. DISTRIBUTORS
Huctpubsiotopsr  KiroueBoit  mponykuuu  siBisitorest | Key Product Distributors are professional resellers of
npodeccuonanbHbiMu  miepenponaBuamu  Kimouesoii | Key Products. Key Product Distributors are legal entities

npoaykiun. Juctpudsioropsl KimroueBoil mpoyKIuu - 3T0
IOpUIMYECKHEe JIUI[a, KOTOpble MPUHUMAIOT Ha cebd
OTIpe/ieIeHHBIE 0053aTeNbCTBA B OTHOIICHHUH YCIIOBHH
JaTbHEHIero XpaHeHus, oOpalieHus, TPaHCIIOPTHPOBKH,
pacnpoctpanenus Kimo4eBoi mpoyKITu.

Jnst BBITIOJHEHMST TakuX 00s3aTenbcTB JMCTpHOBIOTOPHI
JOJKHBI UMETh BO3MOXKHOCTb obecrieynTh
COOTBETCTBYIOIIUE YCIOBUS XPAHEHUS U TPAHCIIOPTHPOBKU
KiroueBoit nponykiuu, 6ecriepe0oHHOCTh €€ T0CTaBKH BO
BropuuHble kaHanbl cObITa WM HANPSMYIO 3aKa3uyuKy B
pamMKax  KOHKYPCHOH  mpoueaypbl Ha  OCHOBaHHMU
TOCyJITapCTBEHHOTO KOHTpPAaKTa, u o0namaTh
COOTBETCTBYIOLTIM YpOBHEM (huHAHCOBOH
00€CIIeYeHHOCTH, HaJJIeXalmuM 00pa3oM OO0ydeHHBIM
MIEPCOHATIOM,  BBIJICIIEHHBIM  UII  PacIpOCTPaHEHHS
KitroueBoii mpoayKIm, a Takke BKJIabIBaTh COOCTBEHHBIE
pecypchl B pa3BUTHE JAHHOTO KaHana cObiTa KitoueBoit
MPOAYKIUH.

OcHoBHble xapaktepuctuku [uctpudsiotopa Kirouesoit
IPOAYKIUH 3aKJII0YAI0TCS B CISAYIOIEM:

that undertake certain obligations in relation to the
conditions of further storage, handling, transportation,
distribution of Key Products.

In order to fulfill such obligations, Distributors shall be
able to provide adequate storage and transportation of the
Key Products, uninterrupted delivery to the Secondary
Distribution Channels or directly to the customer through
a competitive government contract procedure, and have
adequate financial security, adequately trained personnel
dedicated to the distribution of the Key Products, and
invest their own resources in the development of that
distribution channel for the Key Products.

The main characteristics of a Key Product Distributor are
as follows:




e JluctpubbroTop roTOB padoraTh C OOJBLIMMHU
o0beMaMu Kiroueoit POy KUK u
obecrieunBaTh BBIKYI FAPaHTHPOBAHHOI'O 00BbEMa
KnroueBoil mnponmykuuu, Aas 4Yero B clydae
HEOOX0ANMOCTH TOTOB YBEIMYHBAThH
MaTepUabHO-TEXHUUECKUE PEeCypPChl (PaclIUpsTh
PETHOHATBHYIO  CEeTh  JUCTPUOBIOIMN  WIIH
pacmupATh  CKJIAJCKHE  TIOMEIIEHHWA  MpHU
HEO0OXOIMMOCTH);

e JluctpuOstotop KimrodeBoit mpoaykmum wMeeT
OTIBIT B peaM3alii JICKAPCTBEHHBIX NPENapaToB
TEPaNeBTUUCCKON TPYyNIIBI OHKOTEMATOJIOTHS 1
OHKOJIOTHS, B COCTaBe CIEIYIOIUX PHIHKOB
PBIHKH MPOTUBOOITYXOJIEBBIX IpenapaTos,
HeropMoHanbHbIX (LO1) u ropmonansueix (L02).

e JluctpuOstotop KiroueBol MmpomyKIUH HMeeT B
CBOEM IITaTe€ COTPYAHUKOB, OTBETCTBEHHBIX 3a
opraHmzaiyio npogax KirodeBod mpomykmun Bo
Bropuunele kaHamel cObITa, a TaKke, 3a

obecrieueHne ydacTus JuctpudsioTopa
Kirouenoit MPOYyKIIUU B KOHKYPCHBIX
poueaypax.

Kommanuss  mpoBOOWT  HWTOTOBYIO  OLCHKY
CTPYKTYpHl peanu3anuu KirodeBoit MpoayKIuu
HuctpubObtotopamu  KitoueBoit  MpOIYyKIIHH.
CoBokynHas JOJIst peanu3anuu
HuctpubstotopamMu  KiroueBoit  mpomayKiuu
BTOPUYHBIM JUCTPHOBIOTOpaM 3a KBapTal He
MokeT ObITh HIbKe 40%. B cirydae oTKIIOHEHUS OT
JaHHOro  mokasarens  Kommanums — BrpaBe
NIPUHAMATh MEphl K 00ECIICUSHHIO JTOCTYIMHOCTH
KitroueBoil npotyKiuu Ha phIHKE.

e JluctpuOstotop KimroueBoit mpoayKium wMeeT
pasBUTYI0 TeorpauyecKkyio ceTb BTopuuHBIX
JTUCTPUOBIOTOPOB, IIO3BOJISOILY IO
JuctpubbtoTopy Kitouesoit MPOYKINH
OCYIIIECTBUTH MaKCUMAaJIbHBIN OXBAaT TEPPUTOPUH
Poccuiickoit @eneparun. [Ipu stom, Kommanus
BIIpaBe yOEAUTHCS B TOM, YTO KOJIMYECTBO TAKUX
BTopudHBIX TUCTPHOBIOTOPOB HE COKPATUIIOCH IO
utoram OtdetHOTO Tepuona Oonee yeM Ha 50%
(«>pdexTBHOCTS  COBITOBOM  CTPYKTYphI» B
CKOPHMHIOBOH MIKajie). B ciydae OTKIOHEHHS OT
JAHHOTO NoKa3arens KoMnaHus npuHUMaeT MepEI
K oOecrieueHnto  goctynHoctH  KiroueBoi
TIPOJIYKIIMH Ha PHIHKE.

e The Distributor is able to handle large volumes
of Key Products and ensure the purchase of a
guaranteed volume of Key Products, for which
it is able to increase logistical resources if
necessary (expand the regional distribution
network or expand warehousing facilities if
necessary);

e The Key Product Distributor has experience in
selling medicines in the therapeutic group
oncohematology and oncology, as part of the
following markets of anticancer drugs, non-
hormonal (L01) and hormonal (L02).

e The Key Product Distributor maintains

employees who are responsible for providing
Key Product sales to the Secondary Distribution
Channels and for ensuring the participation of
the Key Product Distributor in tender
procedures.
The Company shall carry out a final assessment
of the sales structure of the Key Products by the
Key Products Distributors. The cumulative
share of sales by Key Product Distributors to
Secondary Distributors for the quarter cannot
be lower than 40%. In case of deviation from
this indicator, the Company shall be entitled to
take measures to ensure the availability of the
Key Products on the market.

e The Key Product Distributor has an extensive
geographical network of Secondary
Distributors which enables the Key Product
Distributor to achieve maximum coverage of
the Russian Federation. However, the Company
shall be entitled to ensure that the number of
such Secondary Distributors is not reduced at
the end of the Reporting Period by more than
50% (“effectiveness of the sales structure" in
the scoring scale). In case of deviation from this
indicator, the Company shall take measures to
ensure the availability of the Key Products on
the market.

PA3JEJ III - KPUTEPUU OTBOPA
JTACTPAUBBIOTOPOB KJIIOYEBOM
NPOAYKIHNMN.

SECTION IIl - SELECTION CRITERIA FOR
KEY PRODUCT DISTRIBUTORS

Komnanns obecrieunBaeT HEIMCKPUMUHAIIMOHHEIE
YCIIOBHSL ~ BCTYIUICHHS B  JIOTOBOPHBIE  OTHOIICHUS
(mpoanieHWsT  TOTOBOPHBIX  OTHOIIEHWH) CO  CBOWMMH
KOHTpareHTaMu. [lopsioK BCTYIUIGHHMS B JIOTOBOPHEIC
OTHOIIEHHS (TPOJJICHUSI  JIOTOBOPHBIX  OTHOIICHHMHA),
IIPUBEJCHHBI B HACTOAIIEM pasjelie, MPUMEHSETCS B
oTHOWeHNH KiroueBoil mpoayKium.

Otkaz b0 YKIOHEHHWE OT 3aKJIIOUeHMs (IPOJUICHHMS)
Jloroopa c OTJENIbHBIMU (moTEeHIMAILHBIMH)

The Company shall ensure non-discriminatory
conditions for entering into (renewal of contractual
relationships) with its contracting parties. The procedure
for entering into a contractual relationship (renewal of
contractual relationship) set out in this section shall be
applicable in relation to the Key Products.

The refusal or evasion to enter into (renewal of) an
agreement with individual (potential) Key Product




HuctpuObtoropamu  KitoueBoil NpoayKIMu B 4acTu
KiroueBoi mpoayKIMu OCHOBBIBAIOTCS Ha TPEOOBaHMUSIX
denepanpHoro 3akoHa «O 3amMTe KOHKYPEHLUH» H
JIOITYCKAOTCS, €CIIM TaKOM 0TKa3 WM yKIIOHEHHE!

(a) SABIAIOTCA OSKOHOMUYECKH WIM TEXHOJOTMYECKH
00OCHOBaHHBIMH (B TOM 4YHCJE, €CIM MOTCHUUAJIbHBINA
HuctpubsroTop KimroueBoit mpoayKuyu HE COOTBETCTBYET
KPHUTEPHSIM, TIpeIyCMOTpeHHBIM [Iporiexypoii);

(0) BBI3BaHBI OOBEKTHBHBIM OTCYTCTBHEM BO3MOXKHOCTH
MPOM3BOJACTBA  HMJM  IOCTABOK  COOTBETCTBYIOLICH
KiroueBoit nponykuuu;

(B) mpsMO TpemycMOTpeHBI (eneparbHBIMHA 3aKOHAMH,
HOPMaTHBHBIMH IpaBOBBIMH akTamu IIpesupenta PO,
[IpaBurensctBa P®, ynonHOMOYeHHBIX (henepaibHBIX

OpraHOB HCIIOJHUTEIbHOW BIACTH WIH CyJIeOHBIMH
aKTaMH.
B  macrosmem pasgene Ilpomemyps!  IpHBeAEHBI

OTpeNeIeHus, KOTOphle HCIoNb3ytoTcs Kommanued mpu
oTOope moTeHHUaNbHBIX JuctpuOpioTopoB KiroueBoit
poxyKuuu. [Ipu 3TOM yCIOBHUSI COOTBETCTBUS KPUTEPHIO,
(opMa NPOBEPKH HAa COOTBETCTBUE KaXKIOMY KPHTCPHIO
(BKITIOYAs IPUMEPHBIH IIepeueHb JOKYMEHTOB, CBEZICHUH 1
T.JI.) TpPHUBEACHHI B  COOTBETCTBYIOUIMX  ITyHKTax
IIpunoxenns Nel x nHacrosamiedt Ilpounenype. Kommanus
OCTAaBJIET 3a coboii IpaBo 3a/1eUCTBOBATh
JIOTIOJTHUTENBHBIE U/UIIH MHBIE TPUMEHUMbIE HHCTPYMEHTBI
OLICHKH.

Distributors in relation to Key Products shall be based on
the requirements of the Federal Law "On Protection of
Competition™ and shall be permitted provided that such
refusal or evasion:

(@) are economically or technologically justified
(including if the potential Key Product Distributor does
not meet the criteria set out in the Procedure);

(b) are caused by an objective lack of capacity to produce
or supply the relevant Key Products;

(c) are expressly provided for by federal laws, regulatory
legal acts of the President of the Russian Federation, the
Government of the Russian Federation, authorized
federal executive bodies or judicial acts.

This section of the Procedures sets out the definitions
used by the Company when selecting potential Key
Product Distributors. The conditions for eligibility, the
form of eligibility verification for each criterion
(including an indicative list of documents, information,
etc.) are set out in the relevant paragraphs of Appendix
No. 1 to this Procedure. The Company reserves the right
to make use of additional and/or other applicable
assessment tools.

CTATbBA 7 - BASOBBIE TPEBOBAHUS K
JIACTPUBBIOTOPY KJAKOYEBOM MMPOJAYKIIMHA.

ARTICLE 7 - BASIC REQUIREMENTS TO KEY
PRODUCTS DISTRIBUTOR

7.1. Territorial coverage of the Key Product Distributor's

7.1. TeppuTopraIbHBIM oXBaT JCATEIbHOCTH
Juctpubbrotopa KimtoueBoii mpoyKInH. activities.
[ocpencteom JTAHHOTO KpuUTepHUs OILICHHUBAETCS

KOJIMYECTBO TEPPUTOPUI, HA KOTOpPbIE MOTEHIMATBbHBINA
Huctpubsrotop KimroueBoll MPOAYKIUH OCYIIECTBISCT
IpsIMbIE TIOCTaBKH MNPOAYKLWUW, OTHOCAILIEWCA K PBIHKAM
LO1 u LO2. IMom Ttepputopueil MOHMMAaeTCS CyOBEKT
Poccuiickoit  ®enepauuu. Ilpu sTOoM  Teppuropus
nesrenbHOCTH  [luctpubpioTopa KimtoueBoit mpomyKInu
OTpenesIeTcss UM CaMOCTOSITENIbHO, HMCXOAS U3 CBOUX
PBIHOYHBIX  HpexanodreHuid. IIpumeHeHue  aHHOTO
KpuTepust He oO3HadaeT BiausgHuA Kommanmm Ha
onpenenenne JluctpubbroTopom KirroueBolt mpomyKimu
TEPPUTOPHUH, Ha KOTOpOH OH JIefCTBYET.
TeppuropualibHbIil 0XBAT UCIOIB3YETCS TOJIBKO JUIA e
OLIEHKM TNoTeHImanibpHoro Jlucrpubsiotopa Kirrouepoit

This criterion is used to assess the number of territories
to which a potential Key Product Distributor directly
supplies products belonging to the L01 and L02 markets.
Territory refers to a constituent entity of the Russian
Federation. The territory of the Key Product Distributor
is determined by the Distributor itself, based on its
market preferences. The application of this criterion does
not constitute an influence by the Company on the
determination by the Key Product Distributor of the
territory in which it operates. Territorial coverage is only
used in order to assess a potential Key Product
Distributor's readiness to provide maximum coverage of
the territory of the Russian Federation.

NPOXYKIMK HAa TpeIMeT TOTOBHOCTH 00ecHeduTh

MaKCUMallbHOI OXBaT  TEPPUTOPUU Poccuiickoit

Denepanui.

7.2. D¢ dexTuBHOCTH cOBITOBOM cTpykTyphl | 7.2. The effectiveness of the Key Product Distributor's

JuctpubntoTopa KiroueBol mpoyKIuH.

[TocpencTBOM JaHHOTO KPUTEPHS OILICHUBACTCS HAMUUE y
Huctpubsrotopa  KimoueBoit  mpoaykumu — pa3BUTO
reorpaduueckod ceTH BTOpHUYHBIX AMCTPHUOBIOTOPOB,
no3Bosstromeit  [luctpubsrotopy KimroueBoilt mpomykimm
OCYIIECTBUTh  MaKCHUMaJbHBIH  OXBar  TEPPUTOPHHU
Poccwuiickoii denepanyn. bonee noapoOHO copepxanue n
Ha3HAUEHHE JAHHOTO KPUTEpUs ONUCAHO B CTaThe 6
pazzgena II [Ipouenypsl.

sales structure.

This criterion is used to assess whether the Key Product
Distributor has a developed geographical network of
Secondary Distributors enabling the Key Product
Distributor to achieve maximum coverage of the territory
of the Russian Federation. The content and purpose of
this criterion are described in more detail in Article 6 of
Section Il of the Procedure.




7.3. Ilpo3pauHocTh Ou3Hec mponeccoB JluctpudObioTopa
KiroueBoit mpoxykumu.

[TocpencTBOM NaHHOTO KPHUTEpHsl OLEHUBAETCS HCTOPHS
B3aumozeiicTBuss ~ Kommanum ¢ NMOTEHIMAIBHBIMH
JuctpubbsroTopamu KnroueBoit TIPOYKLIUH o
CBOEBPEMEHHOMY IPEJOCTABICHHIO OTYETHOCTH, a TaKXkKe
MIPOXOX/ICHUIO TPEHUHTOB U ayauToB KoMnanum.
Hotenmmansueiit ductpubbiotop KimodeBoit mpomykimnu
JOJDKEH UCTIONHSTh B OTueTHbII HEPHO
HIDKCTIDUBEACHHBIE 00s3aTeNbCTBA 110 JACTANM3ALUH U
CpOKaM NPEIOCTABICHHSI OTIETHOCTH (B TOM CIIydae, €Cin
Huctpubsiotop KiroueBoil mpoaykumm yke 3aKyIaet
Kakue — 6o ToBapsl y Komnanuu), 1160 B3sTh Ha ceOs
Takue 00s3aTeNbCTBRA!

e 00s3aTeNnbCTBO o MPE/I0CTaBICHUIO
€KEMEeCSYHOH OTYETHOCTH O Mpojakax |
nemxeHnn  KmoueBoit mpoaykuuu (1o 10-ro
YHCIIa TEKYIIEro MecsIa 3a MpeIbL Iy MecsIL).
Otyer  JOMKEH  BKIIOYaTh  CIEAYIOIIYIO
nHpopmanuio: HepHoS, 3a KOTOPBIH
MIPEAOCTABIISCTCS. OTYET, KOJMUECTBO MPOJAHHON
KiroueBoit mpomykumm (B YHmakoBKax) C
pa3OMBKOH 1O BTOPUYHBIM IIOKYIaTeNsiM ¢
yKa3zaHHEM aJpecoB OTIPy3KH, C pa3OMBKOIl mo
KiroueBoit mpoaykumu u 1o BceM (opmam
KitoueBoit nponykuuu;

e 0043aTeNBCTBO o IIPEIOCTABICHUIO
€KEMEeCSYHOH  OTYETHOCTH 00  ocTaTKax
KiroueBoii mpoxykimu Ha cBoeM ckiaze (1o 10-ro
YHUCIa TEKYIIEro Mecsla MO COCTOSHHIO Ha
MOMEHT IpetocTaBieHus 0Tuéra). OT4eT JOoIDKeH
BKJIIOYaTh CIEAYIOIyI0 WH(pOpMAIMIO: Jara
oT4yera, KOJHMYECTBO YIIAKOBOK HA OCTaTKax
Kaxaoro ¢mimana (B ciiydyae HaJTUYUSA) MO BCEM
(dopmam KitroueBoil mpoayKIum;

®  TOTOBHOCTH K NPOBEJCHHUIO ayaAnToB KoMnanuu B
OTHOIICHHH MPOLECCOB (QHTUKOPPYMIHOHHAS
MOJIMTHKA, TIPOLEYPbl MPOBEPKH KOHTPAreHTOB 1

mp.), TOTOBHOCTh MIPOXOIUTH TPEHUHTH
KOMIUIaéHC B CIOy4yae UWX  OpraHu3aIyf
Komnanuei;

® TOTOBHOCTH IIPENOCTABIATH JOKYMEHTAlUIO B
TIOJTBEPIK/ICHHE BBITIOJIHEHHST YCJIOBHH 0TOOpa
Huctpubstoropom KiroueBoit mnpoaykuun (B
YaCTHOCTH MOJTBEPKAECHHE O 3aKIIOYEHHBIX
JIOTOBOPax CO BTOPHYHBIMH JHUCTPHOBIOTOpPaMH,
coOII0ZieHNe B TEYEHHE OTYETHOTO MepHoia
COOTHOUICHHSI MEX/Ty COOCTBEHHBIMH ITOCTABKAMH
U TIOCTaBKaMHM BTOpPHYHBIM AMCTPHOBIOTOpaM He
MeHee I0Ka3aTellsd, yCTAHOBIEHHOTO B CTaThe 6
pasaena Il [poreaypst );

7.3. Transparency of the business processes of the Key
Product Distributor.

This criterion is used to assess the Company's history of
interaction with potential Key Product Distributors on
the timely submission of reports and completion of
Company training and audits.

The potential Key Product Distributor shall comply
during the Reporting Period with the following detailed
and timely reporting obligations (in case the Key Product
Distributor is already purchasing any goods from the
Company), or undertake such obligations:

e the obligation to submit monthly reports on
sales and movements of Key Products (by the
10th day of the current month for the previous
month). The report shall include the following
information: the period for which the report is
submitted, the number of Key Products sold (in
packs) broken down by secondary purchasers
with shipment addresses, broken down by Key
Products and by all forms of Key Products;

o the obligation to submit monthly reports on the
Key Product balances in their warehouse (by
the 10th day of the current month as at the time
of reporting). The report shall include the
following information: date of report, number
of packs on each branch balance (if any) for all
forms of Key Products;

e readiness to carry out audits of the Company's
processes (anti-corruption policy, counterparty
review procedures, etc.), readiness to undergo
compliance training in case the Company
organizes them;

e availability to provide documentation to prove
the fulfillment of the conditions for the
selection of the Key Products by the Distributor
(in particular confirmation of contracts
concluded with secondary distributors,
compliance during the reporting period with the
ratio of own deliveries to deliveries to
Secondary Distributors not less than the ratio
set out in Article 6 of Section Il of the
Procedure);

7.4. CymMmapusbiii pertuar Jductpubnrotopa KimroueBoit

7.4. Total rating of the Key Product Distributor in the

IIPOAYKIINU B O6[!!€M 00BEME 3aKITFOYEHHBIX KOHTPAKTOB C
ToCYy1apCTBECHHBIM 3aKa34YMKOM (BCG DI)IHKI/I).

JlaHHBIM ~ KpUTEpUil  yUUTBIBAET  CTOMMOCTb  BCEX
BBIMTPAHHBIX 32 YCTAHOBJICHHBIM MEepHOJ NOTEHIIMATbHBIM
HuctpuOstoropom KiroueBoll mpoayKumu TeHIEpOB Ha
3aKyIIKY FOCHHUTAJIbHBIX JIEKAPCTBEHHBIX CPEJICTB B pyOIIsiX

total volume of contracts concluded with the government
customer (all markets).

This criterion takes into account the value of all tenders
for procurement of hospital medicinal products won by a
potential Key Product Distributor in Russian rubles
(VAT exempt) according to the State Procurement




6e3 yuera HIC no nanaeiMm MAC T'oc3akyIiku MM MHBIX
aHAJIOTMYHBIX cucTeM 3a (MHAHCOBBIH rof,
MIPEIIECTBYOLIHH 3as1BKe, c MPUCBOECHUEM
COOTBETCTBYIOLIETO MMyHKTAa BHYTPEHHETO peiTHHTa.

Information System or other similar systems during the
financial year preceding the application, assigning the
relevant internal ranking point.

7.5. O0bEM 3aKIIOYEHHBIX KOHTPakToB JIMcTprObIOTOpA

7.5. Volume of contracts concluded by Key Product

Kirouepoit OPpOAYKIMK C IOCYJAAPCTBCHHBIM 3daKa3YMKOM

Distributor with government customer for medicines

o npcrnaparaM, OTHOCAIMMCA K PpbIHKaM L0l u .02

7.6. Jons mpenapaToB, oTHOcAmmxcs K perakam LO1 n L0O2,
B o0meM o00béMe 3aKIIOYCHHBIX T'OCKOHTPAKTOB

[InctpubnioTopa Krouesoii MPOAYKITHHI C

rOCYIapCTBEHHBIM 3aKa34YMKOM (BCE PBIHKHM)

Kpurepun 7.5 wu 7.6, OUECHUBAIOT  aKTHBHOCTb
noreHuuanpHoro Jucrpubnroropa KitoueBoit npogykimn
[0 3aKIIOUYEHHI0 KOHTPAaKTOB C TOCYJapCTBEHHBIM
3aKa34YMKOM TI0 MpenapaTaM, OTHoCAIMMCES K peiakam LO1
u L02. TIpu oleHKe yYUTHIBA€TCSA CyMMa BBIUTPAHHBIX 32
YCTaHOBJICHHBIH HepuoJ MTOTEHITNAJIBHBIM
HucrpubsrotopoM  KitoueBoit MpOAYKINH  TEHIEPOB,
CTOMMOCTH B pyoOmsx 60e3 yuera HJIC, Ha 3akynky
npoaykumn, oTtHocsmeics k peiHkam LO1 u LO02, mo
nanHeiM  MAC Toc3akynku WM HMHBIX aHAJOTHYHBIX
cucteM 3a (PMHAHCOBBII TOJl, IPEAIISCTBYIONINI 3asiBKE C
IIPUCBOCHUEM COOTBETCTBYIOIIETO ITyHKTAa BHYTPEHHETO
peiTuHra.

related to LO1 and LO2 markets

_7.6. Share of medicinal products belonging to markets
LO01 and LO2 in the total volume of state contracts
concluded by Key Product Distributor with the state
customer (all markets)

Criteria 7.5 and 7.6, assess the activity of a potential Key
Product Distributor to enter into contracts with a
government customer for products belonging to the L01
and L02 markets. The evaluation shall consider the
amount of tenders won by the potential Key Product
Distributor during the set period, the value in Russian
rubles (VAT exempt), for the procurement of products
belonging to the LO1 and L02 markets, according to the
State Procurement Information System or other similar
systems for the financial year preceding the application
with the relevant internal ranking point assigned.

7.7. Oublt pabots! Iuctpubbroropa KnroueBoil npoayKIuu

7.7. Experience of Key Products Distributor with

C JCKApCTBCHHBIMH IIpCriapaTaMu Ha TCHACPHOM PBIHKC.

medicines on the tender market.

JlaHHBIA KpUTEpUil OLIEHMBAET TNPOJODKUTEIHLHOCTH (B
rojax)  OIBITa  PACHpPOCTPAHEHHUS  JIEKaPCTBEHHBIX
IIPenapaToB Ha TEHAEPHOM PBIHKE.

This criterion estimates the duration (in years) of
experience in distributing medicinal products on the
tender market.

7.7. Hanuyue noJieBbIX COTPYIHUKOB.
C nmenpro oOecreyeHHs] BBIIOJHEHHS MHUHUMAJILHOIO

COTJIaCOBAaHHOTO 00BEMa, NpH I0jaue KOMMEPYECKOTO
npemioxkeHust, uctpuOpiotop KiroueBod mpomyKIuu
MPEACTaBISAET CBEJICHUS, KOTOPBIE JIOJKHBI
CBUJIETENBCTBOBATh O €r0 MOTEHLIMAIBHOW BO3MOMKHOCTH
peIHOYHOTO TmpoaBwkeHHs Kitoueoit mpoaykuun. B
YaCcTHOCTH, TaKas BO3MOKHOCTb OIICHUBAETCS
MIOCPEICTBOM ~ KPUTEPHUS, YUYUTHIBAIOIIETO KOJIMYECTBO
MEHEeJ[KEePOB 10 paboTe ¢ KIUEHTaMH (WM WHBIX TTO3UITHH
C aHAJIOTUYHBIM (PYHKIIMOHAJIOM), a TaK)Ke COTPYJHHUKOB B
TOJISIX.

7.7. Availability of field staff.

In order to ensure the compliance with the minimum
agreed volume, when submitting a quotation, the Key
Product Distributor shall provide information which
shall indicate its potential marketability of the Key
Products. In particular, this capability shall be assessed
through a criterion that takes into account the number of
account managers (or other positions with similar
functionality) as well as employees in the fields.

CTATbHA 8 - PUHAHCOBBIE KPUTEPHUH.

ARTICLE 8 - FINANCIAL CRITERIA

8.1. ®unancoBas aucuuIuinHa npu omiare [Ipoaykium.

8.1. Financial discipline in paying for the Products.

[Tpu onenke GpUHAHCOBOM AUCIMILUIMHBI JOTIOIHUTEIBHO K
o0ImMM KpHUTEpHUsiM, YCTaHOBIEHHBIM B KomMmepdeckoii
MOJIUTHKE Komnanumy, YUUTBIBAETCS HaJlIu4ue
COTJIaCOBAaHHBIX 3ampocoB JluctpuObloTopa B aapec
Komnanuun o mnepeHoce CpOKOB IIIaTexka, a TakxkKe
cyMMapHas J0Js IUIaTeXed [0 TakuM 3anpocaMm B
MPOIIEHTaX OT 00IIEeH CyMMBI OTIPYy30K JIUCTpHOBIOTOpA IO
Bced  mocraBieHHOW  mpoaykuuu — Kommanum — 3a
(MHAHCOBBIN TOJ, MPEIIECTBYIOUIMHA gare 3asBKH, B
OTCYTCTBHE TAKUX «HCTOPHUYECKUX» TAHHBIX (DMHAHCOBAS
TUCITUTUTAHA MTOTeHIHaabHoro Jluctpuodrrotopa Kimoduesoi
OpPOAYKIUM OLCHUBAETCS HA OCHOBAHUU  JAHHBIX,
MOJIYYEHHBIX U3 BHEIIHUX UCTOYHUKOB.

In addition to the general criteria set out in the
Company's Commercial Policy, the financial discipline
assessment shall take into account the Distributor's
agreed requests to the Company for payment
postponements and the cumulative percentage of such
requests as a percentage of total Distributor shipments
for all products supplied to the Company in the financial
year preceding the date of the request. In the absence of
such "historical" data, the financial discipline of a
potential Key Product Distributor is assessed on the basis
of data obtained from external sources.




8.2. dunaHcoBas NUCHUINIMHA HAa OCHOBAHHMHU BHEIIHHX
JIAHHEIX.

IIpu omeHke (UHAHCOBOW JUCIUILIHHBI YYHUTHIBACTCS
CpelHHH  pa3Mep  MPOCPOUYEHHOH  3aJ0JKEHHOCTH
(xkpenutHas uctopus) JucTpuOBIOTOpPa B MPOIICHTaX OT
00111 CTOMMOCTH 3aKyIUICHHOM MPOYKIIUU Ha OCHOBAHUH
naaHeIX AIPM 3a (uHAHCOBEIM TOA, MpeAmIeCTBYIOIINI
3asBKe, a Takke maHuele cucrembl CITAPK.

(B OTCYTCTBHM HWCTOpPHH COTpyZHHYecTBa 1O 1I.8.1.
Kommannss  wmcmomb3yeT  BHEUTHHE  WCTOYHHKHA B
COOTBETCTBHUHU C 11.8.2.)

8.2. Financial discipline based on external data.

The financial discipline assessment takes into account
the Distributor's average amount in arrears (credit
history) as a percentage of the total value of products
purchased, based on AIPM data for the financial year
preceding the application, as well as SPARK system
data.

(in the absence of a history of cooperation under clause
8.1. The Company shall use external sources in
accordance with clause 8.2)

CTATbHSA 9 - OBBEM OBA3ATEJIBCTB I10
BBIKYITY NPOJAYKIINH.

ARTICLE 9 - VOLUME COMMITTMENT

9.1 OO0wwmit 00beM KiroueBoit NPOAYKIIUU

9.1 Total volume of the Key Products to be purchased.

IpeAnoaaraeMo K MpuoOPEeTeHHIO.

Huctpubptotop KitoueBodl mnponykuuu HHGOPMHpPYET
Kommanuio 06 oobeme KitodeBoil mpoayKiuu, KOTOPBIN
OH I'OTOB 3aKyIIUTh B 3ampolieHHbId Kommanuel nepuon.
Croumocts KittoueBoit MpOAyKLIMH PAacCUUTHIBAETCS IO
LIEHaM, yKa3aHHBIM B  mpaiic-mucre  Kommanuwy,
JCHCTBYIOIIMM Ha MOMEHT pacyera.

The Key Product Distributor shall notify the Company
of the volume of the Key Products that they are willing
to purchase in a requested period. The cost of the Key
Products shall be calculated at the prices indicated in the
Company's price list valid at the time of calculation.

PA3ZJIEJ IV - TPOLIEAYPA OTBOPA

SECTION IV - SELECTION PROCEDURE

CTATbBS 10 - OMUCAHUE CKOPUHT'OBOM
CUCTEMBI.

ARTICLE 10 - SCORE SYSTEM DESCRIPTION

B mensx HemomymieHWs IUCKPUMHHAIUN TIPH BBIOOpE
HuctpuoOntotopa KirtoueBoit mpomykiwu, Kommanwus
pa3zpaborana cucTeMy OOBEKTHUBHBIX KPHTEpPHEB, Ha
OCHOBaHHUU KOTOPBIX OCYIIIECTBIIACTCS OIIeHKa
HuctpubsrotropoB KiroueBoit mpoxyxuun (cm. Pazgen 111
IIponenypsl, a Takxe [Tpunoxenue 1).

B cBs3u ¢ 3amaueil yBenudueHHUS MHIEKCA JTUCTPUOBIONNHU
KitoueBoit mpoaykuuu, HEOOXOIUMOCTBIO TPUBIICUECHHUS
MaKCHUMAallbHO TPO(QECCHOHANBHBIX MAPTHEPOB, a TaKKe

YUNTBIBas ~ CYIIECTBEHHBIH  00BeM  00s3aTeNbCTB
MOTEHLHAJIBHBIX JuctpubproTOpoB Kirouesoit
npoxyknuy,  Kommanus ~— BmpaBe — caMOCTOSITEIHHO

ONpenenaTh Kpyr MOTEHUUANbHBIX JIUI IJIS y4acTHs B
HacTosIIeH Tpouexype oTOOpa W  HAmpaBIiATh UM
cooTBeTcTByIONMe MpemioxkeHus. [lpu stom Kommanus
TrOTOBa paccMaTpUBaTh W OIECHUBATHh MPEIIOKEHUS OT
WHBIX JIMI, KOTOpBIE NPOSBAT HHTepec kK Kimouesoit
MIPOAYKIIMH U OyIyT TOTOBBI MPEIOCTaBUTh TpeOyemble B
cootBeTcTBUU C [Iponienypoii cBeeHUs U JOKYMEHTBHI.
JInno, xenaromee 3aKIIOUUTH JOrOBOP HAa IIOCTAaBKY
KiroueBoil npoyKIMu JOMKHO NPEJOCTaBUTh JOKYMEHTHI
U CBeeHUs, yKa3aHHble B Ilpunoxxenun 1, 3a nmoamucero
YIIOJTHOMOYEHHOTO JIUIA U I1eYaThio (ECM NPUMEHHUMO),
MOJITBEPKAAIOIIHE COOTBETCTBUE KPUTEPHSIM,
MepevyrCcIeHHbIM B yKka3zaHHOM Ilpunoxxenun 1, ecan ux
OIIEHKAa JOJDKHA TMPOU3BOANUTHCS HA OCHOBAaHWM CBEICHUH
OT TOTeHHHANbHBIX JlucTpuOBIOTOPOB. [IOKYyMEHTH |
CBEJICHUS TIPEIOCTABISIOTCS B CPOK, YCTAaHOBJICHHBIN
Komnanneit u coobménnsiit J{ucTpudpoTopy.

B TIlpunmoxennn 1 mnpuBeAeH TpPUMEPHBIH TepEYCHb
JOKyMEHTOB M CBEICHHWIl, KOTOpbIE MOTYT OBITH
NpEACTAaBIECHbl  JUIs  HOATBEPXKICHHSI  COOTBETCTBUS

In order to ensure that there is no discrimination in the
selection of a Key Product Distributor, the Company has
developed a system of objective criteria to assess Key
Product Distributors (see Section 1l Procedures as well
as Appendix 1).

In view of the objective of increasing the distribution
index of the Key Products, the need to attract the most
professional partners possible, and given the significant
commitment of potential Key Product Distributors, the
Company shall be entitled to independently determine
the range of potential individuals to participate in this
selection procedure and to submit relevant offers to
them. However, the Company is prepared to consider
and evaluate proposals from other parties who show an
interest in the Key Products and are prepared to provide
the information and documents required by the
Procedure.

Persons applying for a contract for the supply of Key
Products shall provide the documents and information
listed in Appendix 1, signed and sealed by an authorised
person (if applicable), confirming compliance with the
criteria listed in said Appendix 1, in case they shall be
assessed on the basis of information from potential
Distributors. Documents and information shall be
submitted within the deadline set by the Company and
communicated to the Distributor.

Appendix 1 provides an indicative list of the documents
and information that may be submitted to demonstrate
compliance with the criteria, however, a potential Key
Product Distributor may submit any other and/or




KPUTEpUSM, INPU 3TOM IOTEHUMAIBHBIH J[ucTpuObloTOp
KiroueBoit npoayKiuy BripaBe NpeACTaBUTh JIIOObIE HHbBIE
W/WIIM TOTIOJTHUTENbHBIE JIOKYMEHTBI, KOTOphIE OH COYTET
IIpUEMIIEMBIMU u COOTBETCTBYIOLIUMHU Ui
MOATBEPXKACHNUST (DakTa COOTBETCTBHS H3JI0)KEHHBIM B
IIpunoxenuu 1 xpurepusm.

Beibop  JluctpubntoropoB  KimodeBoid
OCYILIECTBIIACTCS B CIEIYIOIIEM MTOPSAJIKE:

(1) Pacuér cymmbBl GamIoOB IO  KaXIOMY
MOTEHLIUAILHOMY HuctpudnroTopy,
HalpaBUBIIEMY 3asiBKy B  YCTAHOBJICHHBII
Komnanuei#t  cpok, B  COOTBETCTBHH  CO
CKOpPHHIOBOM IIKaJIOH,

(2) PamxwupoBanue JIUCTpHOBIOTOPOB MO CyMMe
HaOpaHHBIX  0auIOB  OT  HaWOOJbIEro K
HaNMEHBIIIEMY,

(3) BeibOp MO paHKUPOBAHHOMY CIHCKY (IABHUrasch
oT JIucTpuOBIOTOPOB ¢ HAWOOJBIICH CyMMOM
O6amtoB k JluctpuObroTOpaM ¢ HaWMEHbBIIEH
CyMMOif) (UKCHPOBAHHOTO KOJIMYECTBA
JucTpruObIOTOPOB Knrouesoit TPOAYKIIUH,
CyMMAapHBI TapaHTHPOBAaHHBINH O0BEM 3aKyIKH
KimroueBoro mnpoaykra Kcrtanau  KoTOpbIMHU
(HapacTaromMM HTOTOM), MO3BOJUT Kommanuu
obecrieunTh 00BEM CObITA B COOTBETCTBHU C
3aIUTaHUPOBAHHBIM, a TakKXKe 3arpys3uTb 3aBOJI-
NIPOU3BOUTEND c yuétoM  TpeOoBaHHH,
onucaHHbIX B paszgene 11 [Ipouenypsl.

MPOYKITHI

(4) OuenuBaercss CyMMapHbBI TapaHTUPOBAHHBIN
00béM 3akymkn KimoueBoro npoaykra Kcocnara y
JuctpuOBI0TOpPOB Kirouesoit MPOIYKIIH,
MpeBapUTEIFHO OTOOPAHHBIX COTNacHo LI (1) —
(3) Bomme. B cimywae, ecnu 3asBICHHBIA 3THMHU
Hucrpubstotopamu  KiroueBoil — mpomyKIuu
00BEM He MOKphIBaeT nmorpedHocTh Kommnanwum,
Komnanuns MIPOBOJIUT MEPEroBOPHI c
JuctpubsroTopom (-pamm) Kirouesoi
MPOAYKIIMH, HAIpaBICHHBIE Ha JIOCTHKEHHE
JIOTOBOPEHHOCTH 00 YBEINYEHUH MUHHMAJIHHOTO
rapaHTHpPOBaHHOTO 00bEMa 3akynku Kiouesoro
npoxykra Kcocmata. Ecimm B pesymnbrate
MEPEroBOpOB  COTNALICHMS, MPUBOJAIIEIO K
YBEJIMUEHUI0 CYMMAapHOrO TapaHTUPOBAaHHOIO
o0béma 3axynku KimoueBoro nponykra Kcocnara
Hucrpubstotopamu  KimoueBold — mpoaykuwwy,
KoTOpas mokpoeT morpebHocTs Kommanmm, He
nocturHyto, Kommanws paccMOTpUT BOIpOC O
BKIIOYEHHH B 49ucio  JuctpuObIOTOpOB
Kirouesoit MPOAYKIIMH JIOIIOJIHATEIILHOTO
Y9acTHHKA, CIEAYIOIMIEro IO PaHXKUPOBAHHOMY
crucky OammoB, cornmacHo 1. (3) JlomomHeHUs K
Iomutuke.

Ouenka 3asBok [luctpubsioropoB KimtoueBoil npoayKiuu
U TPEAOCTAaBICHHBIX MMM JOKyMEHTOB OCYIIECTBIISETCS
OTBETCTBEHHBIMU COTPYIHUKAMU Komnanun,
y4YacTBYIOLIMMH B Ipoueaype orbopa [uctpuObioTopoB
cornacHo Kommepueckoit nonutuke Komnanuu (Komurer

additional documents that it considers appropriate and
relevant to demonstrate compliance with the criteria set
out in Appendix 1.

The selection of Key Product Distributors is carried out
in the following order:

(1) Calculation of the amount of scores for each
potential ~ Distributor who submits an
application by the deadline set by the Company,
according to a scoring scale,

(2) Ranking of Distributors according to the
amount of scores from the highest to the lowest,

(3) Selection through a ranking list (moving from
the Distributors with the highest total score to
the Distributors with the lowest total score) of a
fixed number of Key Product Distributors with
the total guaranteed volume of Key Product
purchases by Xtandi (cumulative total) will
enable the Company to ensure sales volume as
planned and to load the manufacturing plant
with the requirements outlined in Section Il of
the Procedure.

(4) The total guaranteed purchase volume of the
Xospata Key Product from the Key Product
Distributors pre-selected in accordance with
clause (1) to (3) above shall be assessed. In case
the volume declared by these Key Product
Distributors does not cover the Company's
needs, the Company shall negotiate with the
Key Product Distributor(s) to agree an increase
in the minimum guaranteed volume of Xospata
Key Product purchases. In case no agreement
resulting in an increase in the total guaranteed
volume of Xospata Key Product purchases by
Key Product Distributors that will cover the
Company's need is reached as a result of
negotiations, the Company shall consider
including an additional participant in the Key
Product Distributor following the ranked points
list in accordance with clause (3) of the Policy
Supplement.

The assessment of applications from Key Products
Distributors and the documents submitted by them is
carried out by the responsible Company personnel
involved in the Distributor selection procedure, as set out
in the Company's Commercial Policy (the Distributor
Relations Committee). The evaluation procedure shall
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no pabore c Juctpubbroropammu). Ilpouenypa oueHku
OCYILECTBIISICTCS B pa3yMHBIE CPOKH, HO HE MOKET JITUTHCS
Oonee yeM 1 Mecsil ¢ JaThl MOJYYEHUs MOCIEAHEH U3
3ajBOK B CpPOKH, YyCTaHOBICHHble KommaHuwen mist ux
MOy 4EHHSI.

Kommanus Bpase 3arpocuTh y JIMIA, IPETEHIYIONIEro Ha
noiydeHne — craryca  JluctpuOntotopa  Kimouesoit
MIPOAYKITUH, YTOYHSIOMNE CBEICHIS W MOATBEP KIAIOIINE
JOKYMEHTHI B OTHOIICHUU MIPEeIOCTABICHHOM
nHPOPMALINU, a TAaK)Ke IPOBECTH WHTECPBBIO C JIHIIAMH,
KOTOPBIE MOTYT IPEIOCTABUTH H/HIIH ITOATBEPIUTH Ty FITH
WHyl0 HuHpopMmamuioo. B ciaydae = HEOOXOIMMOCTH
MOJyYeHHUsT  JONOJHUTENbHOW  WHpOpMamuu  WIH
JIOKyMEHTOB, cpok [Iporerypsl MOXeT OBITh IPOJJICH, HO
He Oosee yeM Ha 3 MecsIa.

Kaxnomy kpuTepwio, yKa3aHHOMY B  HacTosIIeH
IIpouenype u omucanHomy B Ilpunoxenun 1 3amaHbl
yCJI0BUA €T'0 BBINIOJTHCHUS. OHCHKa MMPOUCXOOUT IIYTEM
MIPUCBOCHUS COOTBETCTBYIOIIETO Oaylia B 3aBUCHMOCTH OT
CTETIeHH COOTBETCTBHS MOTEHIMAIBHOTO J{ncTprbOpioTOpa
KitroueBoii MpoayKIHH YCIIOBHUSIM BBITTOJTHECHHAS KPUTEPHSL.
Kaxgomy kputepuro 3amaH Takke KOI(DGHUIMEHT ero
3HaYMMOCTH, B 3aBHCHUMOCTH OT Ba)XHOCTH TaKOTO
KpUTCpus, CTCIICHU €TI0 BJIUAHUA Ha OCATCIBHOCTH
KOMHaHI/II/I, a TaK)XKC 3HAYUMOCTH IJId NPUHATUA PCIICHUS.
IIpucBoeHHBIH 0an yMHOXAeTCs Ha COOTBETCTBYIOIIUH

kod(punrent. IlomydeHHble TakuM 00pa3oM Oaluibl
CYMMHUPYIOTCH.

CooTBeTCTByIOIIIEE  JOMOJHUTEIBHOE  COIVIAIICHHE,
periaMeHTHpYIOIee  yCIOBUS — IOCTaBKH  KiroueBoii

npoxyknuy, Oyzmer 3akmodeHo c¢ JluctpuOpioTopamu
KiroueBoit npoxykunu, 0ToOpaHHBEIMU COTIIACHO TTOPSAKY,
npuBeneHHOMY B pasznmene [V IIpouenypsr, myHKTH (1) —
(4), mpu ycinoBHH TOTO, YTO Takue JHCTPUOBIOTOPHI
KiroueBoit npoaykiun npuMyT Ha ce0st 00s13aHHOCTD I10
BBIKYITy HeoOxoammoro oObeMa KimoueBoi mpomaykuuu,
MPEaIoIaraeMoro K peaju3allid Ha  TEpPPUTOPUHU
Poccuiickoit @eneparun B OtueTHbIi nepuoa. Ilpu atom
Kommnanust BmpaBe mpousBecTd OTrpy3ky KitoueBoit
MPOAYKIIUK JIIOOBIM HMHBIM KOMIIAHUSIM TIPH YCJIOBUHU
HaJM4Msl TOANMCAHHBIX corylacuii ot JIucTprOBIOTOPOB
KiroueBo#t mpoyKnuy, OTOOpaHHBIX COTJTIACHO TOPSAKY,
npuBeneHHOMY B paznene [V Ilponenypsl, myHkTs (1) —
(4),npu yCIIOBHH TOTO, YTO 3TH MHBIE KOMITAHUU NPUMYT Ha
ceOst 00s13aHHOCTH MO BBIKYIy HEOOXOAMMOro o0beMa
KnroueBoil mpoaykuuu, OpeArnosaraéMoro K peanu3alnuu
Ha Tepputopuu Poccuiickoit denepanuu B OTYETHBIH
MIEPHOI.

IInan 3akynku ycraHaBiuBaeTcs KoMmnanuei st Kaxaoro
Juctpubntotopa KiroueBol TpOAyKIMH, OTOOPaHHOTO
COTJIaCHO TOPSIIKY, TpUBEJACHHOMY B pazgene [V
IMpouenyper, mnysktel (1) — (4). Ilmam 3akymnku
(¢UKCcHpyeTCsT B COOTBETCTBYIOIIEM JOIOJIHHTEILHOM
cornmamieHnu Mexay Kommnanuedt u  J{uctpuObroTOpoM
KJIF0oueBOH npoaykumu. [lnan 3akymku, 3auKCHpOBaHHBIN
B COOTBETCTBYIOUIEM JONOJIHUTEIIEHOM COTJIAIICHUM, HE
MOXeET mpeBblmath o00bEM KitoyeBoit  mpomykuuw,
3asiBieHHbIH J{uctpudbtoropoM KirtoueBod HpoayKImu B

take place within a reasonable time, but shall not last
more than 1 month from the date of receipt of the last of
the applications within the deadline set by the Company
for their receipt.

The Company may ask for clarification and supporting
documentation from the Key Product Distributor
applicant in relation to the information provided and may
interview individuals who can provide and/or confirm
this or other information. In case additional information
or documents are required, the deadline for the
Procedure may be extended, but by no more than 3
months.

Each criterion specified in this Procedure and described
in Appendix 1 shall be subject to the conditions for its
fulfillment. The assessment is made by assigning an
appropriate score depending on the extent to which the
potential Key Product Distributor meets the conditions
for fulfillment of the criterion.

Each criterion shall also be given a coefficient of its
importance, depending on the importance of such a
criterion, the degree of its impact on the Company's
activities, and its importance for decision-making. The
score awarded shall be multiplied by the appropriate
coefficient. These scores shall be added up.

An appropriate supplementary agreement regulating the
terms and conditions of supply of the Key Products shall
be concluded with the Key Products Distributors
selected in accordance with the procedure set out in
Section IV of the Procedure, clauses (1) to (4), provided
that such Key Product Distributors undertake to
repurchase the requisite volume of Key Products to be
sold in the Russian Federation during the Reporting
Period. However, the Company shall be entitled to ship
the Key Products to any other companies, subject to the
signed consent of the Key Product Distributors selected
as set out in Section IV of the Procedure (1) to (4),
provided that these other companies accept the
obligation to purchase the required volume of Key
Products intended for sale in the Russian Federation
during the Reporting Period.

Procurement Plan shall be established by the Company
for each Key Product Distributor selected in accordance
with the procedures set out in Section IV of the
Procedure, clauses (1) to (4). The procurement plan is
recorded in an appropriate supplementary agreement
between the Company and the Key Product Distributor.
The procurement plan recorded in the relevant
supplementary agreement may not exceed the amount of
Key Products declared by the Key Product Distributor in
accordance with the requirements of Article 9 of Section
111 of the Procedure.
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COOTBETCTBUHM C TpeboBaHmsMu crathu 9 Paszmema III
[Ipouenypsi.

CTATbS 11 - OCOBEHHOCTH PACTOPKEHUSI
JIOTOBOPA MMOCTABKH B YACTH KJIIOUEBOM
MPOJAYKLIHUMN.

ARTICLE 11 - SPECIAL TERMS OF THE
SUPPLY AGREEMENT TERMINATION IN A
PART OF KEY PRODUCTS SUPPLY

JlononHUTENbHEIM OCHOBaHHEM (mpaBoM Kommanum) nmst
pactopxeHuss JloroBopa IOCTaBKM B  OTHOIIEHUH
KiroueBoil mpoayKuuu sBiaseTcs:

e [lo ucreyeHmn coorBeTcTByOmEro OTYEeTHOTO
neproja B cllydae HEIOCTHKECHHUS
HuctpudproTopom Kirouesoit MPOIYKIUHU
COMNIaCOBAHHBIX IJIAHOB 3aKynku KiroueBoi
npoxykuun  O6omee wem Ha  10%, mpm
OIHOBPEMEHHOM HEBBIIIOJIHEHUH OOIIETO IIIaHa
otrpy3ok Kirouesoit nponykuuu Komnanueit.

e  Bo Bpems cpoka aeiicteus Jloropopa: Haauuue y

KOMHaHI/II/I JOKa3aTCJIbCTB HECOOTBETCTBUSL
neiicteyromero  Jluctpudstoropa  Kiroueoit
IpOAYKIIUN YCII0BUAM, H3JI0KECHHBIM B

Hactosmei Ilpomenype, a Takke B Ciydasx
HapyLIEHHUs TAaKOTO I0TOBOpA 110 OCHOBAHUSIM U B
MOPSIIKE,  TPEIYyCMOTPEHHBIM  JACHCTBYIOIINM
3aKOHOJIATEIIECTBOM.
ITpu 3TOoM ecnm pacTopKEHHE AOTOBOPA MPOUCXOAWUT 1O
MOMEHTa OKOHYaHHUs OTYETHOro mepuona, To Kommanwms
BIIpaBe JIMOO COTrJacoBaTh JOMOJHUTEIbHBIE OOBEMBI C
apyrum uctpudbroropom KitoueBoil mpomykuuu, au6o
IIPOBECTH MTOBTOPHBIN 3anpoc KOMMEPYECKUX
NpeAyioKEeHNd U BBIOpAaTh  HOBOT'O/JIOMOJHUTEIHHOTO
Huctpubsrotopa KiroueBoil NpOAYKIMM Ha OCHOBAaHHH
KputTepues, InpenaycMoTpeHHbIXx [Ipouenypoit. B Tom
Clly4ae, €ClIM PacTOpXeHHe JJOroBOpoB B yacTh Kirouesoit
MIPOJXYKIMK TIPOUCXOAUT cOo BceMu JnctpubObroTopamu
KiroueBoit nponykiun, KoMnanus BnpaBe Kak HPOBECTH
HOBBIH 3ampoc KOMMEPYECKHX IIPEUIOKECHUH, Tak W
OTKa3aThCsl OT JAHHOW MOJIENN TUCTPUOBIOIHH.

ITo oxonuanun OTueTHOTrO NMepuoaa («PpUHAHCOBBIN TOa»)
Kommnanus Bmpase

(1) mpousBecTH NEPEOIeHKY TOKa3aTesield, HeOOXO0IUMBIX
Ui coxpaHeHus: 3()(HEKTUBHOCTH MOJCNH, U IPOBECTH
HOBBIM  3amIpoC  KOMMEPYECKHMX  IPEAJIOKEHUH ¢
UCTIONIb30BaHNEM OOHOBJIEHHBIX KPUTEPHEB,;

(2) oTka3aThCs OT JAHHOW MOJEIH AUCTPUOBIOLIUH.

With regard to the Key Products, the additional reason
for cancellation/termination of the Agreement is:

e  After the expiration of the relevant Reporting
Period, in case the Key Product Distributor fails
to achieve the agreed Key Product procurement
plans more than 10% from agreed with
simultaneous failure to fulfil the general plan of
shipment of the Company in regards to Key
Products.

e During the term of the Agreement: availability
to the Company of evidence of the current Key
Product Distributor's non-compliance with the
terms and conditions set out in this Procedure
and in cases of breach of such a contract on the
grounds and in the manner prescribed by
applicable law.

However, in case the termination takes place before the
end of the reporting period, the Company may either
negotiate additional volumes with another Key Product
Distributor or conduct a repeat request for quotations and
select a new/additional Key Product Distributor based on
the criteria set out in the Procedure. In case the
termination of the Key Product contracts occurs with all
Key Product Distributors, the Company may either
conduct a new request for quotation or withdraw from
this distribution model.

When reporting period («finance year») is over, the
Company shall:

(1) To re-assess of key criteria of the model to
ensure its effectiveness and initiate new tender
oto receive commercial offers from potential
Distributors with new criteria accordingly

(2) to withdraw from this distribution model.

PA3ZJEJ V - ITPOYUE YCJIOBUA

SECTION V - MISCELLANEQOUS

CTATbBA 12 - BAK/IIOYUTEJIBHBIE
MHOJIOKEHNSA.

ARTICLE 12 - FINAL PROVISIONS

[Ipomenypa BcTymaer B CWIIy € JaThl €€ OJOOpEHUS H
nmoxnucanus. Ilpomemypa MokeT OBITH HpeoCTaBlICHA
3aMHTEPECOBAHHBIM JIMIAM 110 UX TpeGOBaHI/I}O.

Komnanusa nMeeT IIpaBo TIEPUOANICCKU BHOCUTH
m3MeHeHus: B [Ipomenypy B OJHOCTOpDOHHEM TIOPSIKE B
COOTBETCTBUH c HOTPEOHOCTSIMU OuzHeca.
JuctpuObtotopsl KitoueBoil NMpoJIyKIHH YBEIOMIISIOTCS

The Procedure shall be effective as from the date of its
approval and signing. The Procedure may be made
available to interested persons upon request.

The Company shall be entitled to amend the Procedure
unilaterally from time to time in accordance with the
requirements of the business. Key Product Distributors
shall be notified of changes to the Procedure by email.
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00 m3MeHenusix B [Ipouenype mocpencTBoM 3J1eKTPOHHON
TIOYTHI.

Kommanust obecrieunBaeT KOHQUICHIMAIBHOCT JIIOOBIX
CBEJICHUH, B TOM YHCIIE KOMMEPYECKOT0, PMHAHCOBOTO HIIH
TEXHHYECKOTO XapakTepa, KOTOpble OBUIM MeperaHbl
Kommannun B paMKkax NpOBEICHUsS NPOLEIYPHI OLEHKH
Huctpudsrotopa KiroueBoit mpoayKITH.

IMonoxenns 0 KOH(pMAECHIIMANEHOCTH HE
pacIpoCTpaHsiOTCs  Ha  packpeltTe  nH(popMmanuy,
TpebyeMoe 10 3aKOHY HaI30pHBIMH, PETYIUPYIOIIUMHA HIH
WMHBIMH TOCYJapPCTBEHHBIMHU OPTaHAMH, & TAKXKE PACKPBITHE
nHpopManuu adpuHpoBaHHEIM JnHnaM Kommanmm u
podeCCHOHANBHBIM KOHCYJIbTAHTaM, TPH YCIOBHUH, YTO
OHM OynyT NPOMH(POPMHUPOBAHBI O KOH(UICHIMATEHOM
XapakTepe NpeJoCcTaBIsieMol HHPOPMAIHH.

The Company shall maintain the confidentiality of any
information, including commercial, financial or
technical information, which has been disclosed to the
Company as part of the Key Product Distributor
assessment process.

The confidentiality provisions shall not be applicable to
disclosures required by law by supervisory, regulatory or
other governmental authorities, nor to disclosures to the
Company's affiliates and professional advisers, provided
that they are informed of the confidential nature of the
disclosed information.

IIpunoxenne Nel — CkopuHTOBas CHCTEMa OICHKH
JuctpubstotopoB KiroueBoi mpoayKIHH.

Appendix 1 — Score System for the Evaluation of the Key
Products Distributors.
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